Andrew Wolverton
Brooklyn, NY | Cell: 219.263.3770 | Email: anwolver@gmail.com | LinkedIn

PROFESSIONAL EXPERIENCE

Executive Director September 2024 — Present,
Discovery Sound Garden (DSG) New York, NY

Founding Leadership: Established Discovery Sound Garden as a 501(c)3 nonprofit focused on making music creation
accessible to underserved and emerging artists.

Program Development: Designed early curriculum and studio-access framework connecting local Brooklyn artists
with affordable recording opportunities, including development of a mobile recording studio model to expand reach.
Community & Artist Engagement: Began partnerships with neighborhood creatives and teaching artists to co-design
pilot workshops aimed at fostering musical entrepreneurship and collaboration.

Fundraising & Infrastructure: Secured initial grassroots funding and fiscal sponsorship to support early operations,
curriculum design, and studio planning.

Operational Foundation: Built administrative systems, developed program materials for a virtual pilot class, and laid
groundwork for DSG’s first physical and mobile recording initiatives.

Web Designer & Developer April 2026 - Present
Porch Stomp New York, NY

Website Redesign & UX Strategy: Redesign and format key website pages using responsive design, accessibility,
information architecture, visual hierarchy, conversion-focused layout, and mobile-first UX principles.

Wix Development: Build and revise pages in Wix using native Wix elements for SEO, CMS structure, page formatting,
and site management, with custom HTML, CSS, and JavaScript for more complex layouts, interactions, and
embedded tools.

SEO & Analytics Setup: Rework page structure, headings, metadata, internal linking, and search-friendly content
while supporting Google Ads, Meta tracking, event tags, and campaign measurement setup.

Audience Tools & CMS Archiving: Develop front-facing archive concepts, sortable content structures, artist/year
tagging systems, and interactive audience tools to improve discoverability and engagement.

Client Research & Resource Packages: Benchmark comparable arts, music, and festival websites; provide design
references, implementation notes, content recommendations, and client-facing resource packages to support future
updates.

Web Designer & Developer April 2026 — Present
Yolelé Ingredients Remote

B2B Website Redesign: Redesign and refine Wix website pages for a commercial ingredients company, translating
complex product, sourcing, and supply-chain information into clearer buyer-facing web content.

UX & Content Architecture: Improve page structure, readability, visual hierarchy, calls to action, product section
formatting, and mobile responsiveness for foodservice, processor, and commercial buyer audiences.

SEO & Tracking Implementation: Use native Wix SEO tools, metadata, structured headings, page descriptions,
internal linking, Google Ads tracking, Meta event tracking, and tag implementation to strengthen discoverability and
campaign measurement.

Custom Web Elements: Create custom HTML, CSS, and JavaScript sections for advanced layouts, interactive
content blocks, responsive embeds, and brand-specific page designs beyond standard Wix templates.
Competitive Research & Client Support: Research comparable B2B, food ingredient, and sustainable supply-chain
websites; deliver design benchmarks, content recommendations, implementation notes, and resource packages for
client review.

Freelance Audio Editor, Dance & Performance Music 2018 - Present
Self-Employed & Recurring Clients

Edit and arrange music tracks, mashups, medleys, and performance programs for dance studios, freelance
choreographers, recitals, parties, quinceaferas, dance competitions, halftime shows, solos, duets, and group
performances.

Create clean cuts, transitions, fades, timing adjustments, effects, and custom edits to fit choreography, performance
structure, and strict time limits.

Collaborate with choreographers and studio staff to identify the strongest musical cuts when clients provide source
songs but need help shaping the final performance track.


https://www.linkedin.com/in/andrew-wolverton-17a3431b5/

e Apply music theory, rhythmic awareness, phrasing, and intermediate audio editing techniques to support
choreography, pacing, entrances, exits, and performance impact.

e Provide ongoing seasonal audio editing support for Dance Moves Gymnastics, including spring recital music,
Christmas show tracks, solos, duets, and group numbers.

e Supported live recital/show setup and music playback needs, including a recent spring recital.

Live-in Nanny / Childcare Support December 2025 — March 2026
Family East Rutherford, NJ

o Infant & Toddler Care: Provided live-in childcare for an 8-month-old and a 2-year-old, supporting feeding, naps, play,
reading, music, supervision, and daily routines.

e Developmental Support: Encouraged crawling, standing, early movement, language development, creative play,
songs, puppets, character voices, and age-appropriate learning activities.

e Household & Safety Support: Assisted with stroller folding, car seat setup, driving, cleaning, meal and snack prep,
and maintaining safe, organized child-focused spaces.

e Schedule Reliability: Worked six days per week during alternating live-in care periods, adapting to the changing
needs of two young children and the family’s schedule.

e Parent Communication: Coordinated closely with the father on routines, expectations, meals, naps, transportation,
and day-to-day needs to maintain consistency and trust.

Delivery Manager December 2024 — November 2025
Beleaf Brooklyn, NY

e Operational Performance Leadership: Oversaw daily cannabis delivery operations across Brooklyn, managing
logistics, driver scheduling, and performance reporting to ensure compliance and maximize on-time delivery rates.

e Strategic Sales Analysis: Tracked key performance metrics including tickets, net sales, average ticket price (ATP), and
units per ticket (UTP) to identify trends, adjust staffing models, and improve profitability across high-volume routes.

e Process Optimization & Staff Development: Implemented data-informed strategies to streamline workflows, reduce
delays, and train drivers on efficiency and service standards, resulting in measurable gains in weekly delivery
performance.

o Cross-Department Collaboration: Led and coordinated with marketing and retail teams to align delivery promotions,
activations, and customer engagement campaigns with peak neighborhood demand.

Audience Services Representative (Seasonal) June 2024 - June 2025
Perelman Performing Arts Center (PAC NYC) New York, NY

Patron Services: Delivered exceptional customer service to ensure a welcoming and inclusive patron experience.
Ticketing & Records: Processed ticket sales and managed audience records using Spektrix for accurate
documentation and efficient transactions.

e Issue Resolution: Supported patron inquiries on events, directions, and accommodations while resolving issues
promptly and professionally.

e Front-of-House Operations: Supported ushering, wayfinding, and venue rule enforcement during performances to
ensure a seamless audience experience.

President Emeritus / Former Board President BP: July 2023 - July 2026 | PE: July 2026 — Present
Singing Hoosiers Alumni Council, Indiana University Alumni Association Bloomington, IN

e Board Governance: Led SHAC as Board President, setting strategic direction, facilitating board meetings,
coordinating committee priorities, and supporting alignment with alumni engagement goals.

¢ Fundraising Strategy: Helped guide alumni fundraising efforts that generated more than $180,000 to support student
programs, scholarships, and educational opportunities.

o Development Infrastructure: Established and supported fundraising systems, including committee-based donor
engagement, revenue diversification, and long-term alumni giving strategy.

e Board Continuity: Transitioned to President Emeritus after completing presidential term, retaining a permanent voting
position on the board.

Communications Officer / Board Member April 2015 - 2023
Singing Hoosiers Alumni Council, Indiana University Alumni Association Bloomington, IN

e Alumni Communications: Led SHAC’s e-newsletter strategy, including planning, writing, editing, and distribution
through Constant Contact and Mailchimp.

e Committee Leadership: Led a communications committee of 3-4 members, coordinating content assignments,
review timelines, outreach priorities, and alumni engagement efforts.



e Social Media Management: Managed and posted to the Singing Hoosiers Alumni Facebook Group, supporting event
promotion, fundraising visibility, alumni updates, and community connection.

¢ Engagement Systems: Built consistent alumni communication workflows that strengthened board visibility, donor
participation, data-driven strategy, and long-term alumni connection.

Marketing Manager July 2023 - October 2023
Terry Knickerbocker Studio Brooklyn, NY

o Marketing Strategy Leadership: Led marketing strategy development and provided direction to ensure alignment with
studio goals.

e Team Oversight: Oversaw marketing, design, and web development teams to improve website speed and user
experience.
Social Growth: Managed the Social Media Manager to strengthen engagement and build online presence.
Process Improvement: Initiated automation to reduce manual task hours and increase operational efficiency.

Marketing Associate (Interim) December 2022 — March 2023
Atlantic Theater Company| New York, NY

e Revenue Partnerships: Organized a group sales initiative for new partnerships, generating $5,000 in additional ticket
sales.
Email Marketing: Executed e-blasts to 160,000 Atlantic subscribers and 90,000 Atlantic Acting School subscribers.
o Lifecycle Re-Engagement: Built a systematic campaign to re-engage over 1,500 prospective AAS students.
Creative Production: Created digital and print promotional materials reaching 40,000+ social followers and tracked
major press for paid social placements.

Seasonal Sales Associate December 2022 — March 2023
Calvin Klein Michigan City, IN

e Retail Sales Performance: Achieved top sales performance by matching customer needs with strong product
knowledge.
Visual Merchandising: Improved product presentation and store layout to increase foot traffic and sales.

e Customer Relationships: Built customer relationships that contributed to increased loyalty program memberships.

Director of Marketing & Development (Position Eliminated) June 2022 - October 2022
Red Bull Theater New York, NY

e Major Donor Development: Expanded donor relationships and increased contributions in the $10,000+ tier while
improving retention and acquisition strategy.

e Development Planning: Led an annual development plan achieving 15% annual budget growth and surpassing
fundraising goals via donor relations and capital campaigns.

o Fundraising Campaign Execution: Led the annual donor appeal to 2,000+ donors, securing significant contributions
to support programming.

e Brand, Segmentation, and Creative: Increased awareness and revenue through branding, audience segmentation via
demographic analytics, and strong design and copy across communications.

Podcast Technology & Interactive Manager August 2021 — May 2022
Carnegie Mellon University AMT-Lab Pittsburgh, PA

e Production Coordination: Managed podcast technology, workflows, and interactive media support across creative
projects and research-based programming

e Technical Operations: Supported recording, editing, and digital production systems to ensure smooth execution and
high-quality deliverables

e Cross-Team Collaboration: Worked with faculty, students, and creative teams to troubleshoot issues, maintain
timelines, and keep projects moving

e Process Support: Helped organize tools, documentation, and production needs in a fast-paced arts and media
environment

Data Analyst & Treasurer August 2021 - December 2021
Pittsburgh Area Cooperative of Theaters Pittsburgh, PA

e Audience Analytics: Led collection, analysis, and interpretation of audience data to drive marketing, engagement, and
retention initiatives.



e Shared Systems Building: Partnered with member orgs to develop shared financial and analytical resources to
strengthen the ecosystem.

e Standardization: Developed standardized data collection methods to track behaviors and preferences for targeted
outreach.

o Insight Reporting: Evaluated marketing and collaboration impact through analytics to produce actionable
improvement insights.

Associate Producer June 2021 — December 2021
Kathleen Turner: Finding My Voice - Davenport Theatrical Enterprises New York, NY

e Production Communications: Managed daily wrap reports and maintained stakeholder alignment on progress and
needs.

e Cross-Team Collaboration: Coordinated meetings and communication with AKA NYC and creative teams to support
smooth execution.

e Budget Management: Built and maintained a production budget, supporting accurate projections, reporting, and daily
producer priorities.

Sales Associate June 2019 — November 2019
Staples Lafayette, IN

e Sales Leadership: Led protection plan sales among sales associates through strong customer engagement and
product knowledge.
Product Demonstration: Delivered product demos that improved satisfaction and encouraged repeat business.
e Inventory Support: Assisted inventory management to maintain stock levels and product availability.

Theatre Summer Camp Director June 2017 - July 2019
Civic Theater of Greater Lafayette Lafayette, IN

Production Direction: Directed and designed sets and lighting to deliver professional-quality camp productions.

e Program Operations: Managed two age-level camps and oversaw curriculum that built skills and fostered love for
performing arts.

e Team Leadership: Managed a team of four camp counselors to maintain strong operations and a positive
environment.

e Curriculum Design: Developed curriculum including improv exercises and games to support acting growth and
creative expression.

Theatre Manager, Director, and Educator August 2016 — May 2020
Jefferson High School Lafayette, IN

e Program Leadership: Set strategic direction resulting in 24 premiere performances in a 1,300-seat venue, increasing
community engagement and support.

e Partnership Development: Built business partnerships that drove sponsorships and up to $30,000 in annual
fundraising.

e Production Team Management: Led teams, assistant directors, and coaches to maintain high production quality and
a culture of excellence.
Multichannel Marketing: Increased visibility through campaigns across social media, radio, television, and print.
Grant Acquisition: Secured $10,000 in grants reinvested into program growth and improvement.

e Digital Presence: Built a comprehensive website using Weebly to improve access to information and engagement.

Teacher/Theatre & Choir August 2015 - June 2016
Dickinson Fine Arts Academy South Bend, IN

e Arts Instruction: Taught four Theatre and Choir classes plus S.T.E.A.M. coursework, building student skills through
structured rehearsal and performance-based learning
e Program Leadership: Organized and led an after-school theatre troupe program over 10 months, including planning,
recruitment, and consistent weekly operations
e Concert and Production Management: Directed, choreographed, and coordinated two choir concerts and one
musical production, managing rehearsals, logistics, and performance readiness
e Music Arrangement: Arranged and transposed music to fit students’ vocal ranges and ability levels, ensuring
accessible and polished performances
Server September 2013 - July 2014
Steak ‘n Shake Bloomington, IN



e Guest Service: Delivered high-quality service through accurate order-taking, speed, and attention to dietary needs.
e High-Volume Execution: Managed peak-hour dining with strong attention to detail and pace.
e Conflict Resolution: Resolved complaints with professionalism to protect guest experience and reputation.

Server August 2010 — May 2014
Trio Trattoria Valparaiso, IN

e Guest Experience: Delivered high-quality service with accuracy, speed, and attention to dietary needs.
e Sales Upside: Increased alcohol sales through knowledgeable recommendations and upselling.
o High-Volume Execution: Maintained quality service during busy shifts while addressing issues quickly and positively.

Volunteer/Community Programs

e Leadership Lafayette — Community Leadership Program August 2017 - May 2018
e Civic Theatre of Greater Lafayette — Board Member July 2019 - August 2020

Artistic & Performance Experience

e Vocalist, musician, and interdisciplinary arts practitioner with experience in musical theatre, cabaret, vocal harmony,
songwriting, and ensemble performance.

e Arrange and transpose music for singers and ensembles, including adapting material to fit vocal ranges, skill levels,
and performance needs.
Perform and develop creative work across theatre, cabaret, music, audio, and community-based performance settings.
Use music, storytelling, improvisation, puppetry, and character work in educational, childcare, and community arts

contexts.
e Support artists through audio editing, performance preparation, creative coaching, and accessible music-learning
frameworks.
SKILLS

Music, Performance & Creative Practice: Vocal Performance | Musical Theatre | Cabaret Performance | Choral Singing | Vocal
Harmony | Music Direction | Songwriting | Arranging | Transposition | Repertoire Development | Harmonica | Piano | Guitar |
Performance Coaching | Creative Facilitation | Theatre Education | Music Education | Youth Arts

Audio Editing & Production: Audio Editing | Music Editing | Dance Performance Track Editing | Recital Music Editing | Competition
Music Editing | Mashups | Medleys | Song Cuts | Timing Adjustments | Fades & Transitions | Basic Sound Effects | Music Theory for
Editing | Choreographer Collaboration | Performance Playback Support | Podcast Production | OBS | Ableton Live

Web, UX & Digital: Wix | Wix Studio | Wix CMS | Wix SEO | WordPress | Responsive Web Design | UX Design | Information
Architecture | Web Accessibility | CMS Archiving | Interactive Web Tools | HTML | CSS | JavaScript | Website Content Management |
GA4/GTM | Google Analytics | Looker Studio | Technical SEO

Arts, Nonprofit & Program Leadership: Strategic Planning | Program Development | Board Governance | Budget Development |
Fundraising Strategy | Grant Writing | Donor Research | Moves Management | Community Engagement | Artist Support | Audience
Engagement | Partnership Development | Stakeholder Communication | Data Analysis | Reporting

Communication, Client & Workflow Skills: Client Communication | Copywriting | Storytelling | Proposal Writing | Email Marketing |
Patron Communications | Coaching & Mentoring | Facilitation | Problem Solving | Project Management | Agile Management | Workflow

Design | Process Improvement | Documentation

Software & Platforms: Adobe Creative Suite | Google Workspace | Microsoft Office | Asana | Slack | Mailchimp | Drip | Pipedrive CRM
| AudienceView/Ovation | Spektrix | Canva | Al Tools | ChatGPT | Midjourney

EDUCATION AND CERTIFICATION

Carnegie Mellon University May 2022
Master of Arts Management Pittsburgh, PA
Indiana University Bloomington December 2014
Bachelor of Arts in Theatre and Drama Bloomington, IN

Certified Indiana Professional Educator’s License: Theatre and Drama, English



SCRUM Master and Product Owner - Agile Management
Licensed Secondary Educator in Theatre and English — State of Indiana



